HAVE YOU REALLY
YOUR

RIGHTS?

Use this checklist to see if you've ticked the essential boxes

1. Copyright in your songs (compositions)

[] | know who the authors/composers of each song are and we have agreed
the splits in writing.

[ ] | understand that copyright protects the *song* (melody, lyrics,
composition), not the sound recording.

[] | have registered myself as a songwriter/composer with the relevant
CMO/PRO in my country.

[ ] | have registered each work (song) with my CMO so that performances,
broadcasts and streams can be matched and paid.

[] | know whether | also need a separate mechanical rights organisation and,

if so, | have joined and registered my works there too.

2. Rights in your recordings (masters)

[ ] I know exactly who owns the master rights in each recording (me, my
band, my label, or another party).

[ ] We have written agreements in place (band agreements, producer
agreements, label deals) that clearly allocate master ownership and revenue
splits.

[] | have registered my recordings with the relevant neighbouring-rights
organisations in the countries where my music is played.

[ ] | understand that neighbouring-rights royalties are generated when my
recordings are broadcast or played in public, and that unregistered recordings

can mean lost income.
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3. Performer neighbouring rights

[ ] | am registered as a performer with the neighbouring-rights organisation in
my home country.

[ ] For each recording I've performed on, my name and role are correctly
credited so my performances can be claimed.

[ ] | have checked whether | can claim neighbouring-rights income

retroactively for past recordings and broadcasts.

4. Collective management and registrations

[] am a member of the main organisations that collect: performing rights,
mechanical rights (where applicable) and neighbouring rights.

[] | keep track of my identifiers (e.g. IPI/CAE, ISWC for works, ISRC for
recordings) and use them consistently.

[ ] | periodically log in to check that my works and recordings are correctly

registered and that usages match my expectations.

5. Trademark and brand protection

[] | use a consistent artist/band name, logo and visual identity across releases,
socials and live shows.

[] | have checked whether my artist/band name is already in use or registered
as a trademark in key territories.

[] | have considered registering my artist/band name and/or logo as a
trademark for relevant classes (e.g. music recordings, live performance,
merchandise).

[ ] If I sell or plan to sell merchandise (clothing, accessories, etc.), | have
checked whether my name and logo are protected in those product
categories.

[ ] | understand that domain names and social handles are not the same as
trademark protection and have reviewed whether my online presence aligns

with my trademark strategy.

Want to discuss protecting your rights?

Drop me an email: bindu.deknock@crosslinklegal.com.




